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We're Language is Everything. We provide written translation, face to face interpreting and
telephone interpreting services. Welcome to our 2009 annual report.

AFROX

We're proud to support AfrOx, an organisation that helps African countries to implement
comprehensive cancer prevention and control programmes.
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Official Partner

We're the language and communications partner of the World Trade Centre Hull & Humber,
part of a network of more than 300 WTCs in more than 100 countries.
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| Business
Week 2009

We're the main sponsor of Business Week 2009, which begins on Monday 1st June and ends
on the Friday with the Yorkshire International Business Convention.
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More than just an interpreting and translation company

"It's not pining, it's passed on. This parrot is no
more. It has ceased to be. It's expired and gone

to meet its maker. This is a late parrot. It's a stiff.

Bereft of life, it rests in peace. If you hadn't
nailed it to the perch, it would be pushing up the
daisies. It's rung down the curtain and joined the
choir invisible. This is an ex-parrot.”

Language is everything. It is for John Cleese. In 1969
he and co-writer Graham Chapman were working on a
sketch about a customer returning a broken toaster to
a shop. In a moment of inspiration, two words were
changed: "broken toaster" became "dead parrot" and,
forty years on, the sketch is one of the best-known
pieces of dialogue in English.

Why am I talking about John Cleese? Firstly, because
his work as a writer, comedian and video training
pioneer is a brilliant example of the power of language.
Secondly, because he is the star turn on the final day
of Business Week 2009, which is sponsored by
Language is Everything.

Business Week celebrates the can-do spirit of the
Humber region, and the line-up of speakers also
includes Alistair Campbell, Sir Robin Knox-Johnston,

Dave Stewart and 'Matt' Pritchett. On the Thursday
afternoon, Language is Everything is hosting an event
looking at how language is changing in the digital age.
And on Thursday evening, we're holding a dinner and
debate at Carlton Towers to discuss the future of
communication: what key skills will the next generation
of business and government leaders need to have?

At both of our events, we're delighted to have Tim
Sanders as our guest speaker. Tim made his name at
Yahoo!, where he created a futuristic in-house think-
tank called the ValueLab. He later became chief
solutions officer and leadership coach, before leaving
Yahoo! to become a best-selling author and speaker on
business trends and social responsibility.

We took the decision to get involved with Business
Week because the whole event is about thinking big,
being imaginative and making things happen. All of
which means that it's a great fit with Language is
Everything. We're now into our 17th year of providing
written translation, face to face interpreting and
telephone interpreting services. But we're much more
than 'just' an interpreting and translation company.

In May, for example, Language is Everything is
helping to lead a fact-finding mission to Abidjan, Cote
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d'Ivoire. We'll be focussing on three areas: trade,
healthcare and education.

Despite a decade of unrest and uncertainty, Cote
d'Ivoire remains the most developed country in
francophone west Africa. Yet it's a market that is
largely untapped by UK companies. Its economy is
bigger than that of Ghana, its English-speaking
neighbour, but the UK exports ten times as much to
Ghana as it does to Céte d'Ivoire. How can the UK's
business links with francophone Africa be improved?

Looking beyond trade, healthcare is a critical issue
throughout Africa. Language is Everything is a
supporter of AfrOx, an organisation that partners with
African countries and focusses on cancer prevention
and control. Last year AfrOx began working with the
Ghanaian ministry of health on a national cancer plan.
Can the UK help with the development of healthcare in
other parts of west Africa?

Education is another key issue for Africa's future. The
Humber region has been a great friend to the Victoria
Climbié School in Abidjan, set up in memory of the
young girl murdered by her guardians in London.
Business Week has raised a large amount of money for
the project, and the Hull & Humber Chamber of

Commerce has made a significant contribution through
its endowment fund. How can we ensure that the new
school is a success, and how does it fit into the wider

picture of educational development in Cote d'Ivoire?

I'd like to finish off with a big thank you to all of our
customers, interpreters and translators. 2008 was
another year of solid, long-term growth, and we've
recorded another strong set of results in Q1 2009.

You can keep up to date with all our latest news on
our blog (go to www.languageiseverything.com and
click on blog). And you're always very welcome to give
us a call and come and see us. Our head office is just
off junction 37 of the M62, and you can also find us at
the World Trade Centre Hull & Humber.

Coxav\

Carolyn Burgess
Chief Executive, Language is Everything
24th April 2009

Carolyn is president of the Hull & Humber Chamber of
Commerce, and sits on the boards of AfrOx and Hull
Forward, an economic development company.
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International trade: four things to remember

Language is Everything is a partner of the World Trade
Centre Hull & Humber. (Other WTC partners include UK
Trade & Investment, the University of Hull and
Yorkshire Forward.) You're always welcome to pop in
and see us at the WTC to chat through your thoughts,
ideas and questions about international trade. In the
mean time, here are 'four things to remember' about
doing business overseas.

1. A different language is a different vision of life
People who speak different languages don't just use
different words. There is a growing body of evidence
that people who speak different languages look at the
world in different ways.

For example, the word 'bridge' is feminine in German
and masculine in Spanish, whereas the word 'key' is
masculine in German and feminine in Spanish. When
researchers asked volunteers to describe these objects,
German-speakers said that bridges were "awesome",
"beautiful", "fragile" and "elegant". Spanish-speakers,
on the other hand, thought that bridges were "big",
"dangerous", "strong" and "sturdy". At the same time,
German-speakers saw keys as "awkward", "worn",
"jagged" and "serrated", while Spanish-speakers viewed

them as "little", "lovely", "magic" and "intricate".

What are the practical implications of all this? It's a
good question: the connection between language and
thought is the subject of intense debate. Yet most
experts agree that Federico Fellini, the late film-maker,
was onto something when he said: "A different
language is a different vision of life."

2. You have to dance to the music
When it comes to building relationships, cultural
barriers are as significant as language barriers.

For example, the Japanese have an expression
TEADO B ICSBIZES D] (kino no jibun ni kyo wa
katsu). It means "Today I must beat the me of
yesterday." The important thing to understand is that
this isn't a cute proverb or tired cliché. It's something
the Japanese really say, and really mean: it's a genuine
expression of belief in continuous self-improvement.

Cultural insight is the key to doing business overseas.
We like to think that Freddy Macha - who speaks 11
languages and is one of our most experienced linguists
- had the right sentiment when he said: "You have to
understand people's backgrounds. For each country,
you need to read the tabloids, eat the food, watch the
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films and dance to the music."

3. In our profession, we only have one asset
Translation is an art, not a science. AK Ramanujan, a
noted 20th-century author and translator, put it like
this: "A translator is 'an artist on oath'. He has to let
poetry win without allowing scholarship to lose."

Here at Language is Everything, our greatest
challenge is to select the right linguists for the right
assignments. As our client, we begin by talking to you.
We need to know about you and your customers. We
then go away and talk to our linguists. It's not just
about selecting a linguist who is a certified expert in
your particular field. It's about selecting a linguist who
can capture your style and your vision, and who is in
tune with your customers' needs and aspirations.

We've spent the last sixteen years building a network
of brilliant linguists throughout the UK and across the
globe. We don't say that our people are our most
important asset. In our profession, our people are our
only asset.

4. Don't just get by, get ahead
Emerging markets are growing so quickly that the term

itself is long out of date. In the words of Jim O'Neill, an
economist at Goldman Sachs who coined the word
BRIC to describe Brazil, Russia, India and China:

"Mexico, the four BRIC countries and Korea should
not be really thought of as 'emerging markets' in the
classical sense, as many still tend to do. We regard
these countries as a critical part of the modern
globalised economy, and they are just as central to
its functioning as the current G7 is."

Economic development has given a new lease of life
to languages that many predicted would be overrun by
English. Take Nigeria, for example, which Mr O'Neill
thinks might be the next country to "do a China".
Although English is the official language, the region is
home to more than 500 mother tongues, the most
widely-spoken of which are Hausa, Yoruba, Ibo, Fulani,
Kanuri, Efik, Ibibio, Edo, Tiv and Ijo.

As consumers in Nigeria and elsewhere become more
powerful, language offers real scope for differentiation.
With more than 6,000 mother tongues spoken in the
world, our interpreters and translators don't just help
you to get by: they help you to get ahead.
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Which languages are '‘punching above their weight' online?

Earlier this year we carried out a study to find which
languages are ‘punching above their weight' on the
internet. English is not ranked first — in fact, it's not
even in the top ten. To us, it's good evidence that the
future is multilingual.

Today's internet is based on user-generated content
and sharing. As Time magazine put it, when it named
"You" as its person of the year in 2006:

"It's about community and collaboration on a scale
never seen before. It's about the cosmic compendium
of knowledge Wikipedia and the million-channel
people's network YouTube and the online metropolis
MySpace. It's about the many wresting power from
the few and helping one another for nothing and how
that will not only change the world, but also change
the way the world changes."

Which languages are 'punching above their weight' in
this new digital age? In February 2009 we conducted a
study to measure the 'relative online strength' of
languages.

We based our study on Wikipedia, which, according to

an article in The Economist in March 2008, is:

"... the biggest encyclopedia in history and the most
successful example of 'user-generated content' on the
internet, with over 9m articles in 250 languages
contributed by volunteers collaborating online."

Our study looked at 117 languages with more than 5
million native speakers worldwide. We determined the
relative online strength of each language by dividing
the number of Wikipedia articles written in the
language by the number of native speakers.

The results are surprising. English is ranked 15th,
Spanish 38th, Arabic 50th and Chinese Mandarin 59th.

The list is headed by languages from the Nordic
countries, with Norwegian ranked 1st, Swedish 2nd,
Finnish 3rd and Danish 6th.

Other languages punching above their weight are
Dutch (4th) and Catalan (5th). Four east European
languages round off the top ten: Slovak (7th), Polish
(8th), Croatian (9th) and Czech (10th).

French and German are both ranked above English,
and, intriguingly, Norwegian appears again in 13th
place. (There are two forms of Norwegian, which have
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equal status in government and in schools: in our
study, Bokmal is ranked 1st, Nynorsk 13th.)

What do the results indicate? Speaking at the World
Trade Centre Hull & Humber at the launch of our
findings, Carolyn Burgess (our chief executive) said:

"Obviously, this is a fairly crude exercise. But it
clearly demonstrates one thing.

"People are always asking me: what are the
languages of the future? This study shows that this is
the wrong question - the world is not about to be
'taken over' by a few dominant languages.

"It's well-known that people in the Nordic countries
speak extremely good English. For example, a recent
survey by the European Commission found that 89% of
Swedes speak English well enough to have a
conversation.

"To put it another way, people in the Nordic countries
can easily read Wikipedia articles in English. But they
are investing vast amounts of time and effort in
creating articles in their own language.

"If there was ever a moment for these languages to
be 'swept away’, this is it. But these languages aren't
simply surviving in the digital age: they're thriving in it.
The future of our world is multilingual."

Relative online strength

Rank Language

1
2)
3)
4)
5)
6)
7)
8)
9)
10)
11)
12)
13)
14)
15)

38)
50)
59)

Norwegian (Bokmal)
Swedish

Finnish

Dutch

Catalan

Danish

Slovak

Polish

Croatian

Czech

French

Hebrew

Norwegian (Nynorsk)
German

English

Spanish
Arabic
Chinese Mandarin

Speakers
(millions)

A O U

20

(62 BN

43

12
78

95
309

322
206
873

Wikipedia
articles
per million
speakers

41,477
34,008
31,758
25,949
24,136
19,416
18,793
13,548
10,955
9,925
9,802
9,344
9,225
9,097
8,853

1,380
427
254

buiyiAianaciabenbue)



Financial results
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Our business plans have always been built around
stability and organic growth, from £1.03 million in 1999
to £1.55 million in 2008.

A price reduction for telephone interpreting at the
end of Q2 2008 (see the above chart) was offset by
continued growth in other areas of the business. Whilst
telephone interpreting prices have fallen across the
industry in recent years, the key difference with us is
that we have reduced our prices without reducing our
rates of pay for linguists. Our most important

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2007 2008 2009

'competitive edge' is the quality of our interpreting and
translation services: we use the best interpreters and
translators in the profession, and we pay them
accordingly.

We also increased our overheads during 2008, mostly
as the result of investment in our IT and telephone
systems.

Sales have continued to develop in the first quarter of
2009, and in March we recorded our best-ever monthly
results for face to face interpreting.
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y/e 31.12.08 y/e 31.12.07

Profit & loss account £ £
Turnover 1,546,473 1,578,514
Cost of sales 782,034 777,988
Gross profit 764,439 800,526
Administrative expenses 584,001 503,376
Operating profit 180,438 297,150
Balance sheet £ £
Fixed assets Intangible assets 600 1,200
Tangible assets 186,431 189,995

Current assets Debtors 199,622 189,103
Cash at bank 35,754 58,458

Creditors 227,056 206,137
Net current assets 8,320 41,424
Total assets less current liabilities 195,351 232,619
Provisions for liabilities 98 1,635
Capital and reserves Share capital 80,276 80,276
Profit & loss account 114,977 150,708

Shareholders' funds 195,253 230,984

11
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languageiseverything

www.languageiseverything.com
Tel: 01430 435300 m Fax: 01430 435301 m hello@languageiseverything.com

EITI House, Bridgegate, Howden DN14 7AE
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